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M.Sc. ( HS ) Semester - 1 (CBCS) Examination
Oct/Nov. -2019 - [NEW COURSE]
ENTREPRENEURSHIP AND MARKETING MANAGEMENT (CORE)

Time: 2:30 Hours Marks: 70
Instructions:
1. Q-1 is compulsory.
2. Attempt any 3 Question from the rest.
3. Question No.2 to 6 carry equal marks.
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Q.1  Give Short Answer (16)
1) Characteristics of entrepreneurship.
2) Labeling
3) Benefits of advertising budget.
4) Evaluation of advertising effectiveness.
Q.2  Write about institutions helping the small scale industries. (18)
Q.3 Write about the meaning and factors of the business environment. (18)
Q.4  [A] Methods of Pricing (09)
[B] Marketing Management. (09)
Q.5  Give information about product development Process. (18)
Q.6 Write about benefits and objectives of advertising. (18)
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